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AIR INDIA AND SINGAPORE AIRLINES DEEPEN 
PARTNERSHIP WITH ADDITION OF 51 NEW CODESHARE 

DESTINATIONS 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 

Air India Chief Commercial Officer, Mr Nipun Aggarwal (left) and Singapore Airlines Chief Commercial Officer, 
Mr Lee Lik Hsin (right) at the signing of the codeshare expansion agreement in Delhi, India.  

Photo: Air India 

 

Air India and Singapore Airlines (SIA) have agreed to significantly expand their codeshare 

agreement, adding 11 Indian cities and another 40 international destinations to their network.  

This marks the first extensive expansion of codeshare arrangements between the airlines since 

2010, offering customers enhanced travel options between Singapore and India, as well as 

beyond. 

 

From 27 October 2024, Air India and SIA will codeshare on each other’s flights between 

Singapore and the Indian cities of Bengaluru and Chennai, increasing their total weekly 

scheduled codeshare services between the countries to 56 from 14. 

 

SIA will codeshare on Air India’s domestic flights between Delhi and Amritsar, Bengaluru, 

Coimbatore, Lucknow, and Varanasi, between Mumbai and Ahmedabad, Amritsar, Bengaluru, 

Coimbatore, Goa, Jaipur, Kolkata, Lucknow, and Thiruvananthapuram, as well as between 

Kolkata and Guwahati.  
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Air India customers will be able to access 29 destinations across SIA’s network. These are 

Adelaide, Brisbane, Cairns, Darwin, Melbourne, Perth, and Sydney (Australia), Bandar Seri 

Begawan (Brunei), Phnom Penh and Siem Reap (Cambodia), Denpasar, Jakarta, Medan, and 

Surabaya (Indonesia), Fukuoka, Nagoya, Osaka, Tokyo-Haneda, and Tokyo-Narita (Japan), 

Busan and Seoul (South Korea), Kuala Lumpur and Penang (Malaysia), Auckland (New 

Zealand), Cebu and Manila (the Philippines), as well as Danang, Hanoi, and Ho Chi Minh City 

(Vietnam). This includes existing codeshare arrangements to Kuala Lumpur.  

 

SIA customers will also be able to connect to Air India’s international services from Bengaluru, 

Delhi, and Mumbai to 12 destinations across Europe, the Middle East, and Africa. These are 

Copenhagen (Denmark), Paris (France), Frankfurt (Germany), Milan (Italy), Nairobi (Kenya), 

Amsterdam (the Netherlands), Jeddah and Riyadh (Saudi Arabia), Colombo (Sri Lanka), as well 

as Birmingham, London-Gatwick, and London-Heathrow (the United Kingdom). 

 

Both airlines plan to progressively include other destinations in their network to the codeshare 

arrangements. 

 
Subject to regulatory approvals, the codeshare flights will be progressively made available for 

sale through the airlines’ respective booking channels.  

 

Mr Nipun Aggarwal, Chief Commercial Officer, Air India, said: "This is a continuation of our 

effort to offer our guests more choice and an extended global network. Air India and Singapore 

Airlines have been longtime partners, and with this expanded scope of our codeshare 

agreement, we are excited to offer our guests greater connectivity to destinations across 

South East Asia, the Far East, and Australasia. We also look forward to welcoming Singapore 

Airlines customers on board our flights within India as well as westward to multiple points 

across Europe, Africa, and the Middle East via our hubs in India.”  

 

Mr Lee Lik Hsin, Chief Commercial Officer, Singapore Airlines, said: “This expansion of 

Singapore Airlines’ codeshare arrangements with Air India reflects the strong collaborative 

spirit between our two carriers. It demonstrates our commitment to meeting the high demand 

for air travel between India and Singapore and beyond, and contributing to the growth of both 

aviation markets. Adding Air India’s domestic network to our codeshare arrangements will 

also offer our customers enhanced connectivity and convenience in India, which is a key 

market for the SIA Group.” 
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* * * 

 
For further information, please contact: 
 
Singapore Airlines Public Affairs 
Tel: (65) 6541-5880 (office hours)  
Tel: (65) 9753-2126 (after office hours) 
E-mail: public_affairs@singaporeair.com.sg 

Air India Corporate Communications 
Tel: (91) 98737-92612 
E-mail: corpcomm@airindia.com  
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About Air India 
 
Founded by the legendary JRD Tata, Air India is a pioneer of Indian aviation. Since its first flight 
in 1932, Air India has built an extensive global network that spans 29 countries across five 
continents, connecting India with major destinations in USA, Canada, UK, Europe, Africa, Asia 
Pacific, Australia, and the Middle East. 
 
After its homecoming in 2022, from the Government of India to the Tata group, Air India 
embarked on Vihaan.AI, a five-year transformation journey, with a vision to be a global airline 
with an Indian heart. The first two phases of this transformation, ‘Taxi’ and ‘Take-off’, were 
focused on fixing the basics and building foundations for growth. The airline has now entered 
the ‘Climb’ phase, which will focus on achieving excellence in operations and customer 
experience. 
 
A member of Star Alliance, the largest global airline consortium of leading international 
airlines, Air India offers seamless connectivity to passengers as a full-service global airline, 
while its wholly owned subsidiary Air India Express operates as a low-cost airline flying within 
India and nearby countries. 
 
 
About Singapore Airlines 
 
The Singapore Airlines (SIA) Group’s history dates to 1947 with the maiden flight of Malayan 
Airways. The airline was later renamed Malaysian Airways and then Malaysia-Singapore 
Airlines (MSA). In 1972, MSA split into Singapore Airlines and Malaysian Airline System. Initially 
operating a modest fleet of 10 aircraft to 22 destinations in 18 countries, SIA has since grown 
to be a world-class international airline group that is committed to the constant enhancement 
of the three main pillars of its brand promise: Service Excellence, Product Leadership, and 
Network Connectivity. 
 
Singapore Airlines is the world’s most awarded airline. In 2024, SIA was again named in 
Fortune Magazine’s list of the 50 most admired companies in the world. SIA is the only 
Singapore-based brand in the list. In February 2023, SIA was named Airline of the Year in the 
Air Transport World Airline Industry Awards. This accolade recognised SIA’s outstanding 
performance, innovation, and superior service within the airline industry. In June 2023, SIA 
was named World's Best Airline in the 2023 Skytrax World Airline Awards, the fifth time it has 
won this prestigious accolade. For more information, please visit 
http://www.singaporeair.com  
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