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AIR INDIA TO ROLL OUT AI-DRIVEN SYSTEM TO ENHANCE 

BOOKING EXPERIENCE; DESIGN CONCEPT GETS GLOBAL 

ACCLAIM, WINS PRESTIGIOUS RED DOT RECOGNITION 

 
• Air India to introduce an innovative booking feature on its digital channels based on generative 

concept soon 

• The new user interface driven by Generative AI capabilities earns global recognition by winning 

the prestigious ‘Red Dot’ 2024 award in the Design Concepts category.  

 
GURUGRAM, 13 December 2024: Air India, India’s leading global airline, has won global recognition for 
its generative Artificial Intelligence (AI) driven booking feature which once rolled out will considerably 
enhance the reservation experience of its customers. Air India’s innovative concept won the Red Dot award 
– acknowledged worldwide as one of the most prestigious recognitions for design concepts by the global 
design community at Singapore recently. 
 
The ‘Design Concepts’ category acknowledges exceptional concepts or prototypes that are at the 

developmental stage, as well as those ready for market. Established in 2005, the award identifies new 

design concepts and innovations leading to the launch of great products in future. The Air India concept is 

showcased now in the Red Dot Design Museum in Singapore. 

 
New digital interaction paradigms can use text and visual interactions interchangeably to speed the user’s 
digital journey. Air India has applied this AI-generated insight to reimagine the classic ticket booking journey 
to largely enhance this reservation experience. This award-winning innovation will have several benefits 
when rolled out for customers for ticket-booking purposes:  

• Minimize user effort in making bookings: Instead of navigating many pages of screens with 
selections to be made and data to be entered, users can just specify their intent to travel using a 
simple request and complete the reservation instantly. 

• Reduced ticket-booking time: By speeding the guest’s journey through the booking flows, the 
time spent by them in making reservations is drastically reduced. 

• Seamless booking journey from research to travel: The new interaction paradigm will eventually 
power Air India’s end-to-end booking experience from researching about destinations to travel and 
post-travel support. The capability will be available for all Air India’s digital channels to help guests 
switch sessions across channels seamlessly. 

 
“Being ‘customer-obsessed’ and ‘design-rich’ are two key operative principles we have adopted in Air 
India’s digital transformation journey. Air India is making considerable effort to create aesthetic and user-
friendly designs to help our guests effectively use our digital channels, like the mobile app, website and the 
generative AI virtual agent AI.g. It is an honour to win the global Red Dot Award in the Design Concepts 
category for this innovation and we look forward to rolling it out in our digital channels soon,” said Dr Satya 
Ramaswamy, Chief Digital and Technology Officer, Air India. 
 
Implementation of this new system across Air India’s mobile app, website and chatbot will be driven by the 
insights gained from the airline’s consumer-facing generative AI technologies based virtual agent AI.g, 
which remains the first and most advanced generative AI virtual agent in the global airline industry.  
 
 
 
 



 
 

 
About Air India group 
The Air India Group – comprising of full-service global airline Air India and low-cost regional carrier Air India Express – 
is spearheading a new era of Indian aviation. The Air India story began in 1932 when JRD Tata piloted the airline’s 
inaugural flight and opened the skies for aviation in India. Today, Air India Group employs more than 30,000 people, 
operates over 300 aircraft and carries customers to 55 domestic and 48 international destinations across five 
continents. 

Returning to the Tata Sons’ in 2022 following 70 years under Government ownership, Air India Group is in the midst of 
a five-year transformation program, Vihaan.AI. As part of the transformation, Air India placed the then largest-ever 
order for 470 new aircraft in 2023. In 2024, sister airlines Air Asia India and Vistara were successfully merged into Air 
India Express and Air India respectively, and the Airline opened South Asia’s largest aviation training academy. A new 
flying school is scheduled to open in 2025, and construction of a greenfield maintenance base, to be operational in 
2026, is underway. In addition to receiving new aircraft, all existing aircraft are progressively undergoing a full interior 
refit. 

With transformation underway across all facets of the business and India’s rich legacy of hospitality, Air India is 
committed to being a world class global airline with an Indian heart. 

For more stories on Air India, visit http://www.airindia.com/newsroom  
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